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Professors 

Name Phone number Office Email 
Mark Ziebarth 
Course Captain 

250-762-5445 x4994 Kelowna: E222 
MZiebarth@okanagan.bc.ca 
 

Pam Nelson Email Kelowna: C243 
PNelson@okanagan.bc.ca 
 

Glen Coulthard x2257 
Vernon: C327 
Kelowna: C243 

GCoulthard@okanagan.bc.ca 
 

 

Learning Outcomes 

Upon completion of this course students will be able to 

 explain the role of digital marketing in relation to an organization’s integrated marketing, 

communications, and research strategy.  

 describe the tools, technologies, and components required to implement, manage, 

monitor, and evaluate a digital marketing campaign. 

 describe the possible metrics useful in evaluating the success and return on investment 

(ROI) of a specific campaign component. 

 design various digital marketing components tailored to targeted audiences and aligned 

with an organization’s corporate and marketing objectives. 

 evaluate various digital marketing components. 

 prepare a digital marketing review and assessment for a small- to medium-sized 
organization, complete with recommendations.  

 

 

Course Objectives 

This course will cover the following content: 

 Websites and landing pages  

 Inbound content marketing campaigns 
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Evaluation Procedure 

Term Work 20% 

Mid-Term Exam 20% 

Final Exam (Cumulative) 30% 

Project 30% 

Total 100% 

 

Notes 

Term Work 

http://www.quirk.biz/emarketingtextbook
https://www.redandyellow.co.za/courses/textbook-digital/
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Date Topic Readings 

 
2018  

Week of: 

Wednesday Jan 3 Classes Begin 
Monday Feb 12 to Feb 16 Mid-semester Study Break – 



http://www.okanagan.bc.ca/

